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for [Practice]
Theory
Teachin
Economics---Theory and 3 | 54 | 48 | 6 |V
Application
Management---Theory and| 3 | 54 | 48 | 6 |V
Application
S
= Media ~ Operaion and 3 | 54 | 48 | 6 v
% Management
Zv International Culture Trade 2 36 | 36 v
[
§ Business English 2| 36 |36 v
Academic English 2 36 | 36 v
Media management:
theoretical foundations and| S 5 | o4 v
application




Digital media: developmentf 2 | 36 | 36 v
and production
Media Markets 2 36 | 36 v
Media  innovation and 3 | 54 | 54 v
entrepreneurialism
25 | 450 | 432
Subtotal 188|773
Finance Management 2 36 | 36 v
China Media and Polices 1 18 | 18 v
E-Commerce 1118 118 v
English Speaking and Writing 2 36 | 36 v
Do Digital media: distribution and| 2 | 36 | 36 Vv
%. marketing
@
O Media futures - foresight
% methods for media and content 2 36 | 36 v
o industries
Strategic planning in 2 | 36 | 36 v
advertising
Developing effective
leadership in media 2 36 | 36 v
organisations
Subtotal 14 | 252 | 252 41208
v
& Practice 6 VoY
8
= Dissertation 12 v
_‘g" (or Professional Project)
g Subtotal 18 24|12
Total o7 12 111 11 | 23
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